The impact of gender, education and age on employee attitudes towards corporate social responsibility by Rosati, Francesco et al.
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
General rights 
Copyright and moral rights for the publications made accessible in the public portal are retained by the authors and/or other copyright owners 
and it is a condition of accessing publications that users recognise and abide by the legal requirements associated with these rights. 
 
• Users may download and print one copy of any publication from the public portal for the purpose of private study or research. 
• You may not further distribute the material or use it for any profit-making activity or commercial gain 
• You may freely distribute the URL identifying the publication in the public portal  
 
If you believe that this document breaches copyright please contact us providing details, and we will remove access to the work immediately 
and investigate your claim. 
   
 
Downloaded from orbit.dtu.dk on: Dec 18, 2017
The impact of gender, education and age on employee attitudes towards corporate
social responsibility
Rosati, Francesco; Calabrese, Armando ; Costa, Roberta; Pedersen, Esben Rahbek Gjerdrum
Publication date:
2015
Document Version
Peer reviewed version
Link back to DTU Orbit
Citation (APA):
Rosati, F., Calabrese, A., Costa, R., & Pedersen, E. R. G. (2015). The impact of gender, education and age on
employee attitudes towards corporate social responsibility. Abstract from Global Cleaner Production &
Sustainable Consumption Conference, Sitges, Barcelona, Spain.
9/21/2015 GCPC 2015
https://elsevier.conference­services.net/abstracts.asp?sessionID={1A8291F1­BC9C­49B6­8BCB­9F65AB012AB3}&action=finish&current=23747&abstrac… 1/1
 
PAPER SUBMISSION
Title: The impact of gender, education and age on employee attitudes towards corporate social responsibility
  Abstract No. 0870  
  Title The impact of gender, education and age on employee attitudes towards corporate social responsibility  
  Abstract Extended Abstract ­ The impact of gender, education and age on employee attitudes towards corporate social
responsibility.doc
 
  Template
used
Yes  
  Text Paper
Engaging employees can have a positive effect on turnover reduction, client satisfaction, company profitability,
innovation and growth. Engaging employees in corporate social responsibility (CSR) can also generate positive impacts
on environment and society. To do this, companies need to understand their employees' CSR attitudes. In this regard,
many studies show that individual characteristics can influence CSR attitudes. 
This research aims to identify the influence of three socio­demographic characteristics such as gender, educational level
and age on three employee CSR attitudes, such as CSR demandingness, CSR trust and CSR satisfaction. 
This analysis is carried out by examining eleven banks operating in the Italian banking sector. Employees' CSR attitudes
are measured comparing banks' CSR disclosure with employees' CSR perceptions and CSR expectations. 
The findings of this research suggest that bank employees are generally very demanding in terms of CSR efforts and
that, although they are trustful in CSR performance, they are not completely satisfied with it. In particular, employee
gender has a significant influence on CSR trust and CSR satisfaction, with male employees generally more trustful and
satisfied than female colleagues. Educational level differences also have a significant influence on CSR trust and CSR
satisfaction, with graduated employees generally more trustful and satisfied than not graduated colleagues. However,
employee gender and education do not influence CSR demandingness, and employee age does not have a significant
effect on any CSR attitude.
This research indicates that the banks under study need to improve the effectiveness of their internal CSR
communication, especially with women and not graduated employees, who show the lowest levels of CSR trust and
satisfaction. 
This study is therefore to provide a novel method for assisting CSR researchers and practitioners in better understanding
employees' CSR attitudes, and, consequently, achieving a greater effectiveness and efficiency of CSR strategies.
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